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Motorola (Schaumburg, IL) FW $26,000,000 $12,500,000 7,000 18,000 4,000 NA 19

American Express Financial (Minneapolis, MN) EUR $21,600,000 $13,000,000 20,000 21,000 0 10% 20

USAA (San Antonio, TX) EUR $16,000,000 $6,900,000 8,500 11,000 1,000 0% 7

World Bank (Washington, DC) SOD $15,750,000 $7,200,000 2,500 1,100 0 0% 5

Credit Suisse First Boston (New York, NY) FLIK $15,100,000 $6,000,000 3,800 3,000 0 0% 2

Wachovia Corp. (Charlotte, NC) ARA,LACK,EUR,SFM $12,773,605 $4,158,268 6,411 7,291 308 7% 15

Citigroup (New York, NY) RA,EUR $12,000,000 $5,000,000 5,100 5,100 0 0% 5

Lehman Brothers (New York, NY) RA,EUR $11,000,000 $5,500,000 3,575 4,650 750 0% 6

Proctor & Gamble (Cincinnati, OH) EUR $11,000,000 $6,200,000 4,500 7,500 0 1% 10

DaimlerChrysler (Auburn Hills, MI) ARA $10,700,000 $5,750,000 2,350 5,500 0 0% 4

Prudential Financial (Newark, NJ) EUR, GUCK $10,500,000 $5,700,000 7,000 11,000 0 0% 18

Schering Plough Corp. (Kenilworth, NJ) SOD $10,000,000 $8,000,000 1,500 5,500 250 40% 12

Allen & O’Hara (Memphis, TN) $9,750,000 $2,400,000 1,500 2,200 2,200 0% 5

MetLife Insurance (Long Island City, NY) EUR $9,500,000 $3,600,000 600 675 0 0% 19

The Boeing Company (St. Louis, MO) ARA $8,000,000 $2,300,000 2,000 2,500 0 0% 12

Merck & Co. (West Point, PA) ARA $7,700,000 $3,100,000 2,500 4,400 200 0% 10

Computer Associates (Islandia, NY) SOD $5,100,000 $2,600,000 525 1,550 80 0% 1

Federal Reserve Bank (San Francisco, CA) EUR $5,000,000 $2,100,000 475 725 0 70% 5

The Coca-Cola Company (Atlanta, GA) VAL $4,500,000 $3,000,000 1,200 3,500 100 42% 1

Mellon Bank (Pittsburgh, PA) SOD $4,200,000 $1,764,000 1,900 2,500 800 3% 5

Conde Nast Publications (New York, NY)  RA $4,000,000 $1,950,000 1,300 1,900 0 0% 1

Delaware River & Bay Authority (New Castle, DE) $3,890,000 $2,000,000 1,000 6,000 2500 25% 1

Amerada Hess (Houston, TX) $3,500,000 $1,200,000 75 400 0 NA 1

Hallmark Cards Inc. (Kansas City, MO) $3,500,000 $1,700,000 1,000 2,500 0 16% 4

UBS Financial Services (New York, NY) RA $3,500,000 $2,100,000 400 450 0 25% 1

DuPont (Wilmington, DE) SOD $3,200,000 $1,500,000 1,250 2,300 0 0% 4

Humana (Louisville, KY) ARA $3,200,000 $1,700,000 1,600 3,500 0 37% 1

Davis Polk & Warwell (New York, NY) FLIK $3,000,000 $2,050,000 475 850 350 NA 1

The Bank of New York (New York, NY)  $3,000,000 $2,250,000 2,000 3,500 0 NA 6

American Family Insurance (Madison, WI) ARA $2,700,000 $900,000 1,000 1,700 0 0% 3

Northern Trust (Chicago, IL) SOD $2,600,000 $1,750,000 1,680 1,680 0 20% 3

Honeywell (Minneapolis, MN) $2,500,000 $660,000 1,100 1,600 0 0% 5

Rockwell Automation (Milwaukee, WI) $2,400,000 $800,000 500 1,000 0 10% 1

Lucent Technology (Murray Hill, NJ) ARA $2,300,000 $1,200,000 625 1,100 0 0% 1

American International Group (New York, NY) $2,250,000 $2,200,000 400 1,200 0 31% 2

Chubb & Sons (Warren, NJ) SOD $2,200,000 $975,000 950 1,250 0 15% 6

Johnson & Johnson (New Brunswick, NJ) ARA $2,200,000 $1,300,000 650 1,100 0 100% 3

Hoffman Engineering (Anoba, MN) $2,100,000 $1,010,000 400 1,000 275 0% 1

Kimberly Clark Corp. (Neenah, WI) $2,100,000 $966,000 500 1,500 0 0% 5

Bank Of Hawaii (Honolulu, HI) HAW $2,000,000 $1,200,000 750 750 0 10% 3

Dreamworks (Glendale, CA) BON $2,000,000 $1,900,000 500 1,400 0 100% 1

Federal Reserve Bank of New York (New York, NY) $2,000,000 $1,700,000 1,100 1,500 0 NA 2

SAS Institute (Cary, NC) $2,000,000 $1,500,000 400 2,400 0 NA 6

USA Bank Corp (Milwaukee, WI) EUR $2,000,000 $950,000 800 1,200 0 0% 1

Analogic Electric Co. (Peabody, MA) $1,900,000 $600,000 1,100 1,600 0 50% 1

GSA/Internal Revenue Service (Lanham, MD) SOD $1,900,000 $800,000 1,000 1,100 0 0% 1

AT&T (Bedminster, NJ) EUR $1,800,000 $850,000 900 1,400 0 0% 1

Bank of America (Jacksonville, FL) EUR $1,800,000 $750,000 650 1,200 0 0% 1

Federal Reserve Bank (Boston, MA) SOD $1,800,000 $1,800,000 550 1,100 35 35% 1

Lockheed Martin (Eagan, MN) ARA $1,750,000 $600,000 750 800 0 0% 1

Ross Products Division (Columbus, OH)  $1,700,000 $1,400,000 850 1,100 50 NA 3

COMPANY
(location), contractor (if applicable)

PERFORMANCE REPORT FOR 100 TOP B&I UNITS

FSD RESEARCH

With revenues flat, B&I market’s top
challenge is to create value-driven meals.

Total foodservice sales remained relatively unchanged at 100
business-and-industry (B&I) foodservice operations from 2004
to 2005, according to FoodService Director’s annual B&I
Industry Census Report. That follows an increase of 5.2% from
2003 to 2004, indicating how the market, while idle, has sta-
bilized after several years of economic adversity.

Technomic’s Outlook for the B&I segment in 2006 predicts
nominal growth of 2%, while the NRA Forecast says it will grow
3.7% (though contract accounts will grow 4.2%, NRA says).

Meanwhile, the B&I market as a whole continues to face a
formidable adversary: containing costs, says Russ Benson,
president of the Society for Foodservice Management and vice
president of guest strategies for Parkhurst Dining Services and
Cura Hospitality. “That’s difficult because of gas, food costs
and weather [specifically, 2005’s hurricanes]. All costs are go-
ing through the roof. This year has its own spin on it in terms
of current events.”

Creating value: The FSD census shows that just 8% of survey
participants reported increases in customer counts last year,
while counts remained flat at most. Given this, the challenge
of maintaining value for customers in the meal experience will
remain critical in 2006 and into 2007, Benson believes. “People
are very price-sensitive, and we have to keep creating value-
driven meals,” he says. “Our expenses are going up, [yet] peo-
ple don’t want to pull out more than $5, $6 or $7 for lunch. We
have to keep reinventing what we are doing.”

Meal volume averaged 60% lunch and 40% breakfast among
the 100 companies, according to census calculations, with scant
dinner volume. More operators, in fact, continue to look at the
morning daypart for growth opportunities: among those say-
ing breakfast meal counts grew last year, they averaged 21%
more meals, compared to a 16% boost for those reporting more

lunch volume.
Other B&I

census data in-
dicate that:
n Operators
oversee an av-
erage 3.4 cafe-
terias, 2.2 din-
ing rooms, 2.6
kiosks and two
“other” facili-

Reinventing the Meal

Options and variety help B&I operators create a better meal experience.

The Corporate Dining Market
Sales $20.9 billion

Industry Market Share 4.3%
Food Purchases $10.5 billion

Industry Market Share 6.3%
Potential Contact Points 35,352
‘06 Nominal Growth 2%
SOURCE: Technomic

TOTAL 2005 TOTAL 2005
F/S SALES FOODSVC. TOTAL MEAL COUNTS % # of

(incl. catering) Purchases Breakfast Lunch Dinner Subsidy Cafet.
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Toro Corp. (Bloomington, MN) EUR $1,700,000 $600,000 350 380 0 0% 1

American Greetings (Cleveland, OH) PARK $1,500,000 $500,000 300 1,200 0 NA 1

Assurant Health (Milwaukee, WI) SOD $1,500,000 $735,000 800 1,500 0 5% 2

City Public Service (San Antonio, TX) ARA $1,500,000 $910,000 500 1,100 0 40% 10

Guardian Insurance (New York, NY) LACK $1,500,000 $1,000,000 450 750 0 25% 1

IBM (White Plains, NY) EUR $1,500,000 $650,000 400 700 0 0% 1

Unilever Foodsolutions (Englewood Cliffs, NJ) SOD $1,500,000 $750,000 300 750 0 100% 2

Owens Corning (Toledo, OH) SOD $1,475,000 $775,000 300 800 75 0% 1

Blank Rome Comisky (Philadelphia, PA) ARA $1,400,000 $750,000 140 275 0 99% 1

Campbell Soup Co (Camden, NJ) SOD $1,400,000 $525,000 600 1,000 0 15% 2

Honeywell (Morristown, NJ) EUR $1,400,000 $800,000 240 630 0 52% 1

ITT Defense Tech Corp (Clifton, NJ) SOD $1,400,000 $750,000 400 600 0 0% 1

Northrop Grumman Corp. (Rolling Meadows, IL) ARA $1,350,000 $900,000 1,100 1,200 125 10% 2

GTech Corp (West Greenwich, RI) $1,300,000 $700,000 265 300 0 0% 2

Pepsi Bottling Group (Somers, NY) FLIK $1,300,000 $825,000 425 775 0 100% 1

Wyeth (Madison, NJ) SOD $1,300,000 $355,000 300 750 0 30% 2

GE Capital Corp (Stamford, CT) SOD $1,250,000 $700,000 100 200 0 NA 1

General Electric (Fairfield, CT) SOD $1,250,000 $750,000 100 600 0 30% 1

Masco Corp. (Taylor, MI) ARA $1,250,000 $630,000 180 450 75 30% 1

Bethlehem Steel (Bethlehem, PA) SOD $1,200,000 $576,000 475 750 0 40% 1

Hartford Steamboiler (Hartford, CT) RA $1,200,000 $600,000 300 800 0 100% 0

Humana (Green Bay, WI) ARA $1,200,000 $800,000 700 1,000 0 25% 1

Amthem Blue Cross Blue Shield (North Haven, CT) $1,150,000 $440,000 300 900 0 0% 3

Exxon Mobil Global (Houston, TX) ARA $1,100,000 $550,000 325 500 0 0% 1

Quest Communications (Littleton, CO) EUR $1,100,000 $520,000 450 550 0 0% 1

Time Warner Cable (Stamford, CT) CUL $1,040,000 $480,000 325 650 0 40% 1

Honeywell (Scottsdale, AZ) EUR $1,000,000 $450,000 400 700 0 NA 1

Oscar Mayer Foods (Madison, WI) $1,000,000 $500,000 600 700 225 NA 1

Wellmark (Des Moines, IA) SOD $1,000,000 $480,000 300 650 0 26% 1

Abbott Diagnostics (Irving, TX) SOD $990,000 $840,000 200 420 0 50% 2

M & M Mars (Cleveland, TN) SOD $980,000 $565,000 300 800 500 10% 1

GEICO (Chevy Chase, MD) SOD $905,000 $400,000 600 600 0 0% 1

FM Global (Johnston, RI) $900,000 $285,000 300 1,250 30 50% 2

Roche Bio Science (Palo Alto, CA) GUCK $880,000 $400,000 70 500 0 10% 1

Bell South (Birmingham, AL) EUR $850,000 $425,000 400 550 0 0% 0

Whirlpool Corp. (Benton Harbor, MI) HDS $850,000 $425,000 725 1,300 0 0% 7

GlaxoSmithKline (Parsippany, NJ) BROCK $800,000 $300,000 175 275 0 45% 1

Xerox (Wilsonville, OR) SOD $800,000 $500,000 600 800 0 50% 3

American Medical Association (Chicago, IL) $753,000 $425,000 300 425 0 57% 1

Walgreen’s (Deerfield, IL) $750,000 $385,000 150 750 0 20% 2

Southwest Research, Inc. (San Antonio, TX) $745,000 $317,000 300 550 0 35% 1

JCPenney Market Group (Plano,TX) $700,000 $300,000 360 360 0 35% 1

S & C Electric (Chicago, IL) $700,000 $300,000 350 1,000 150 15% 2

HSBC (Las Vegas, NV) SOD $620,000 $260,000 300 500 0 0% 1

Mervyn’s (Haywood, CA) ARA $610,000 $390,000 550 575 0 50% 1

United Tech Carriers (Farmington, CT) SOD $600,000 $345,000 250 600 0 0% 5

Pathmark (C & S Grocery Wholesale) (Woodbridge, NJ) $577,000 $125,000 200 450 0 50% 1

Port Authority of NY & NJ (Jersey City, NJ) $575,000 $350,000 400 350 0 NA 4

Shelter Insurance (Columbia, MO) $530,000 $380,000 200 400 0 40% 1

TOTALS $355,843,605 $175,751,268 1,273 2,024 141 22% 3361

COMPANY
(location), contractor (if applicable)

PERFORMANCE REPORT FOR 100 TOP B&I UNITS

A Cubicle Culture
Office worker survey shows that 75% of
B&I customers frequently eat at the desk.

More than 90% of corporate dining operations participating in
the FSD B&I Census offer foods for grab-and-go, confirming
that the shift away from meal consumption in the dining facil-
ity is now a way of life.

The trend created what Impulse Research Corp. of Los
Angeles calls “Cubicle Culture” and prompted it to conduct a
survey last fall to determine the extent to which workers are
eating at their desks. 

According to survey results, three-quarters of desk-workers
eat at their desk at least two to three times per week. Nearly
half, though, say they eat at their desk “nearly every day.”

Lunch, of course, is the most frequently consumed “desk meal,”
eaten by 75% of respondents. Almost 60% typically consume
snacks throughout the day while 31% have breakfast at their desk.

Time crunch: Frequency of desk-eating may be correlated to
length of lunch hour. Just under 10% say they get an hour or
more for lunch; about 37% say they take 30 minutes to an hour,
while one-third get 15 to 30 minutes for their mid-day meal.

When asked to describe their workplace culture at
lunchtime, 38% of respondents said: “What lunchtime? Most
people are lucky to get a bite at their desks.” Just under one-
third say lunchtime offers a chance to socialize with colleagues,
while the remainder call it a “relaxing diversion from work.”

What comprises their typical lunch? For nearly half, it’s sand-
wiches, fruits and vegetables. About one-fifth bring leftovers from
home, while another one-fifth get themselves a hot lunch (though
the study doesn’t specify the source: cafeteria or restaurant). 

Health concerns: The rise of desk-eating, while convenient for
workers, has health officials concerned. “It’s a bad idea on a lot
of levels, psychologically and physically, to eat lunch at your
desk,” says Elisa Zied, spokeswoman for the American Dietetic
Association. She’s concerned that desk-eating limits workers’
physical activity and could encourage over-eating.

ties, such as a conference center, coffee shop or food cart.
n 54% operate vending, with close to 100 machines available.
n 29% operate c-stores, running an average of 1.67 units.
nMost (97%) do catering, which averages 23% of total sales.

TOTAL 2005 TOTAL 2005
F/S $ SALES FOODSVC. TOTAL MEAL COUNTS % # of

(incl. catering) Purchases Breakfast Lunch Dinner Subsidy Cafet.

WHY CORPORATE AMERICA OFFERS FOODSERVICE

TOOLS OF THE TRADE
Service styles B&I operators offer to build their business
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Source: FSD B&I Census
Report, March 2006
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LEGEND: NA = Not available; ARA = Aramark; BON = Bon Appetit Management Company; BROCK = Brock & Company; CUL = CulinArt; EUR = Eurest Dining Services; 
FLIK = Flik International; FW = FoodWorks; GUCK = Guckenheimer; HAW = Hawaii Pacific; HDS = HDS Dining Services; LACK = Lackmann Culinary Services; 
PARK = Parkhurst Dining Services.; RA = Restaurant Associates; SFM = Southern Foodservice Management; SOD = Sodexho; VAL = Valley Services


