
3 TIPS
FOR CHOOSING 
AN ENTERTAINMENT 
PROVIDER
For foodservice operators and retailers alike, there’s no 
such thing as a one-size-fi ts-all solution for choosing tech 
and entertainment solutions. To make sure they’re making 
the most of the operation’s tech budget, a provider should 
serve not just as a supplier, but as a strategic partner.

Here are three things foodservice operators should consider 
when selecting an entertainment provider.
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DIRECTV for BUSINESS entertainment packages are designed 
to support the unique demands of multi-location businesses, 
enjoy 99% system reliability, white glove service for 
installation and expedited support, exclusive programming 
including unmatched sports coverage and the simplicity of 
having one provider for all locations.

They offer popular 
content to appeal to a 
broad customer base.

After the pandemic drove business off-
premise for operations of all stripes, 
onsite patronage has regained traction.

•  Nearly half of convenience store 
shoppers usually step inside 
the store to purchase prepared 
beverages, and 32% say the same 
for prepared foods, some even 
eating their meals in the store.1

•  85% of foodservice consumers 
say they’ve dined indoors at 
a restaurant since it became 
available again after pandemic-
related shutdowns.2

•  In Q4 2021, 65% of consumers said 
they had maintained or increased 
their frequency of dining  
in at restaurants over the past 
three months.2

Whether it’s a foodservice operation 
or a retail store, customers who linger 
are likely to purchase more—and TVs 
are a great way to make that happen. 

Find a savvy provider who knows what 
programming consumers most prefer  
to help maximize ROI

They handle  
Installation and 
maintenance.

Streamlining operations and 
reducing labor is a priority across 
retailers and foodservice operators 
alike.

•  Most c-store retailers say their 
stores are understaffed.6

•  40% of supermarket retailers 
cite labor as the No. 1 challenge 
to their business in 2022.7

•  32% of foodservice employees 
say that incorporating more 
technology into operations 
would reduce strain on staff.8

They can tailor 
programming to specific 

audiences.
While entertainment with broad appeal 
is important, considering an operation’s 
specific consumer base is a crucial step 
to picking programming they’ll love.

Consider family-friendly TV 
programming that parents and kids 
alike can enjoy—especially during hours 
after work and school. 

•   51% of consumers say finding a 
“kid-friendly” retailer is important 
to them, and 41% say the same of 
finding a store with appropriate 
music.3

•  Half of restaurant consumers cite 
kid-friendliness as a priority.4

•   When kids are entertained, 
parents will be more likely to take 
their time—possibly boosting cart 
or check averages.

1. Technomic’s Q2 2021 C-Store Consumer Marketbrief

2. Technomic’s Q4 2021 Quarterly Consumer & Operator Outlook

3.  Technomic’s Sept. 2021 Who Is the New C-Store Foodservice Customer?

4. Technomic’s Sept. 2021 Attribute Snapshot

5. Technomic’s Sept. 2020 Attribute Snapshot

6. Technomic’s Oct. 2021 C-Store Operator Update

7.  Supermarket News’ 2022 Supply chain, labor woes  
dominate retailer concerns for 2022 

8.  Technomic’s Oct. 2021 On-Premise Outlook: Economic & Industry Trends

To learn more, click here.
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Entertainment upgrades shouldn’t mean 
more work for employees who are already 
stretched thin. Dependable technologies 
and on-demand provider support can 
keep things running smoothly.
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